
The GfK and the Zukunftsinstitut Horx, present a new study 

Emerging Retail Markets 
The Future of Trade in Central and Eastern Europe 

 

After the Great Shift: 

What comes after the first wave of euphoria? 

In the past few years, a small consumption miracle has 
taken place in the new EU states. In the late 1990’s, 
people of the former Warsaw Pact states experienced an 

intoxicating introduction to the tantalizing world of 
worldwide consumption and the global markets. 
 
 

Within a few years, the trade giants of Western Europe 
(Germany, Great Britain, France) established a retail 
trade landscape, exactly meeting the needs of the 

people locally: participation in the awareness of life of 
the Western world, fresh products, high quality goods, 
global brands. 

 

 

 

 

 

 

 

 

Megatrends that will shape consumption in the CEE states 

The things that centrally control the needs of Western societies will therefore become more and more 
important also to the people in the CEE states in the next few years.  What is meant here are mega-
trends such as mobility, globalization, health and digitalization.  Mega-trends describe the basic change 
processes in society and economy within a time period of 30 to 50 years.  To form the long-range future 
of trade in the CEE states will depend upon modeling the path of the people of Eastern Europe towards 
lively and self-determining prosperity democracies with the help of these mega-trends.   

 

Arrival in everyday life: How consumption will change in the next few years 

> This first phase of euphoria and the feeling of new (consumption) freedom is gradually coming to an 
end. 
> Consumers are beginning to arrange themselves in their new reality. 
> The retail giants are beginning a tougher positioning battle. 
> The people will experience a second wave of prosperity in the next few years 

 

That requires that food consumption becomes less important.  Instead, lifestyle products in the broadest 
sense become more important: lifestyle for one’s own four walls, but of course also for the individual 
(fashion, cosmetics, etc.). Suppliers are now asked to orchestrate this requirement change from 
“Euphoria over the New Freedom” to “Adjustment in the New World” with corresponding products and 
services. 
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